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Overview

The Statistics and Figures relating to digitisation within the Real Estate Industry are fasci-
nating. To no one’s surprise, buyers and potential clients are almost exclusively looking for 
property listings and real estate agents online. But Real estate agents have also been found 
to be using Digital Channels such as E-mails and Social Media Applications for conducting 
business and communicating with clients. 

Let us explore it all further and see what this means for Real estate businesses like yours. It 
should give you a clearer picture of the current state of the Real Estate Industry and how 
Digital Tools and Marketing strategies are essential to remaining competitive. 



Buyer Behaviour

Understanding Buyer Behaviour is important for developing Strategies and 
Marketing Plans. Buyer Behaviour gives us insight into how a buyer feels, thinks 
and decides. These insights can then be used to market their Products and 
Services. Furthermore, Buyer Behaviour can also be utilised by organisations to 
predict future behaviour. This is especially useful when developing a new product 
or strategy. In today's competitive market, it is very important to connect with 
your Target Audience. Understanding your buyer's point of view can save compa-
nies a lot on Advertising. 

Most Valuable Website Features For Buyers:

• Photos, and
• Detailed Info About Properties

Older Gen 
Y/ Millenni-

Gen Xers

Younger
Boomers
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Categories of Average 
Home Buyers

Key Features On A 
Firm’s Website:

Property Listings

Agent/Staff Profiles

Customer Reviews

% Clients use the internet 
for their home buying 
search

% Clients use a mobile 
device or tablet

weeks Is the average 
consideration time 
before a buyer 
contacts a Real 
Estate Agent. 

What this means for your Real Estate Agency

As a Real Estate business, you should capture the wide audience 
cited above. The fact that an average buyer takes up to three weeks 
to reach the relevant real estate agents should be your cue to 
capture this audience before your competitors. Therefore, 
strategise your Digital Marketing efforts towards attracting these 
customers.

Make sure that your website is well-optimised. The clients want a 
smooth experience, no matter the device. 

Employ pay-per-click advertising to target your Digital Advertising 
to specific customer personas. Ideally, segment campaigns 
according to demographics and interests. 

Making these recommended changes will have an immediate positive 
impact on your business profile and position you as a leading Real Estate 
Agency in the Market. 
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Industry Insights
Industry Analysis is necessary to understand your Business's relative position in 
the Industry. Observing what strategies and opportunities are being utilised by 
your competitors helps you devise unique plans to gain a competitive advantage. 
Industry Insights also provide information on potential threats, whether from 
other businesses or a changing market. 

Lastly, Industry Insights serve as a gateway for Strategies by drawing upon which 
demographics are being targeted, what kind of advertising is giving the best ROI 
etc. Businesses can adjust their strategies and marketing plans based on these 
facts.

Of realtors use regular 
emails to communicate 
with clients and pursue 

Email Marketing

Of realtors use social 
media to list their 

properties

Of firms See it as a 
challenge to keep up 

with Technology Trends

Of realtors use social 
media daily for 

conducting business
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As a business owner, it is important to set up your email list and 
devise an Email Marketing plan.  

Social Media has risen as the go-to place for reaching new 
audiences and engaging with customers. Use Social Media to 
advertise property listings.

Real Estate firms often face a technological barrier. Hence, you 
should start investing in digitisation as early as possible. 

Ensure that the three key features of websites are present on your 
website to maximise engagement. 

What this means for your business



Step Forward
In today's Digital Age, Real estate businesses have to proactively adopt new 
technologies and Digital Marketing solutions to remain competitive and draw 
customers. The Digital Space is highly dynamic and requires an understanding of 
various Digital Tools and Techniques to excel. It is important to do it right, and 
thus the input of Digital Media and Marketing experts is recommended. 

Digital Marketing and Media Services for
 Real Estate Agency Success

As mentioned above, today's Market and Media Landscape require a Business to 
employ Digital Marketing solutions to remain relevant and competitive. Below are 
some key Digital Services that can aid Real Estate Agencies to reach their highest 
potential. 

Email Marketing Email Marketing is a tried and tested way to reach new customers 
and retarget old ones. Emails are a good way to personally remain engaged with 
clients, making it easier to close them in the future. Email campaigns are also 
relatively cheap to set up, all you need is a mailing list. They end up provide amazing 
ROIs. 
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Social Media 
Management 

Social Media is in use 
24/7 and is the best way 
to reach potential clients. 
You can freely advertise 
your agency by putting 
out educational and 
engaging posts that raise 
awareness about your 
brand and draw interest. 

Website 
Development 

and SEO 

Website is the face of your 
brand. It is thus important 
to keep in mind your 
overall brand values and 
tone when developing the 
website and populating it 
with content. Search 
engine optimisation is a 
key part of it. 

Pay Per Click 
Advertising

This form of Digital 
Advertising is done to 
buy visits to your Web-
site. When a potential 
buyer searches a 
keyword that you’ve paid 
for, the search engine will 
display your website at 
the top. But to do it right, 
you need to know the 
buyer's profile.
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Why APM
 
We at APM have a rich background of working with many businesses across various industries. 
This has allowed us to gain knowledge and skills while learning to understand what our clients 
need. We always believe in working together with our clients to execute their vision. We o�er a 
number of Digital Media and Marketing solutions. At Apex Pro Media We help you reach your 
Apex. 


